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In 1998, INDEPENDENT SECTOR’s national survey of giving and volunteering in the

United States reported that:

• Almost 63 percent of Hispanic households gave to charity in 1998, representing an
increase of six percentage points over 1995 figures (57%).

• About 46 percent of Hispanics volunteered in 1998, a greater number than the 40
percent who reported volunteering in 1995, and the highest recorded rate in the
history of the survey.

• Socioeconomic status and place of birth were important predictors of giving and
volunteering among Hispanics.

• When asked, Hispanics gave and volunteered as generously as non-Hispanics.

• Hispanic households gave primarily to religion and “informally” to individuals, such
as family or friends, rather than to organized charities.

• The future of giving and volunteering among American Hispanics is dependent on
the ability of nonprofits to respond to the needs of the Latino community and
increased familiarity and trust of Hispanics with organized philanthropy in the
United States.

Among Hispanic respondents, the most likely to give and volunteer is someone who
is born in the United States, usually female, a high school graduate and homeowner,
and who attends weekly church services—a profile not unlike that of volunteers from
the population as a whole.
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Results of the 1999 INDEPENDENT SECTOR Giving and Volunteering in the United
States survey revealed the importance of the “ask” in increasing the participation of
Hispanics in giving and volunteering. In 1998, 46 percent of Hispanics
volunteered versus 57 percent of the non-Hispanic population. However, if the
group is limited to those who were asked to volunteer, the percentage of Hispanics
who volunteered in 1998 rises to 88 percent, just slightly below the 90 percent for
non-Hispanics. (Similar findings regarding lower levels of Hispanic volunteering
were reported in a 1998-1999 study of giving and volunteering in California,
which found that Hispanics reported lower rates for volunteering than African
Americans, Asian/Pacific Islanders, or white/Caucasians [O’Neill and Roberts,
2000].)

Correspondingly, the survey found that the proportion of Hispanic households
who gave to charity when asked to give was 82 percent, compared to 81 percent for
non-Hispanics. This underscores the importance of the “ask” when appeals are
made to Hispanic households, as they tend to respond positively when asked to
contribute.

INFLINFLINFLINFLINFLUENCE OF SOCIOECONOMIC STUENCE OF SOCIOECONOMIC STUENCE OF SOCIOECONOMIC STUENCE OF SOCIOECONOMIC STUENCE OF SOCIOECONOMIC STAAAAATUSTUSTUSTUSTUS

Giving and volunteering behavior is strongly correlated with socioeconomic
status, which may influence the overall levels of giving and volunteering among
Hispanics as it does for the population as a whole. The median annual income of
Hispanic households reported by the U.S. Census Bureau for 1998 was about 37
percent below the median annual income of all households ($28,330 annually for
Hispanic households vs. $38,885 for all U.S. households). A similar disparity was
found among survey respondents, with Hispanic households reporting a median
income of $27,500 and non-Hispanic households reporting $37,500. The data also
show that a lower percentage of Hispanic respondents itemized on their tax returns
(28%) when compared to non-Hispanics (42%) in the survey. Our studies have
shown that households with higher incomes are more likely to itemize charitable
donations. It seems likely that as Hispanic household income increases so will the
likelihood of Hispanics itemizing their donations. It is therefore worth noting that
despite the lower income levels among Hispanic respondents, 63 percent of all
Hispanic households still chose to make charitable contributions.

Place of birth can also be a predictor of giving and volunteering behavior—not
only among Hispanics, but among other ethnicities and races as well. In 1998 there
was not much difference in giving behavior reported by Hispanic respondents born
in the United States and those who were not. Sixty-six percent of those who were
born in the United States made a charitable contribution compared to 60 percent
of those born elsewhere. By contrast, place of birth was a bigger predictor of
volunteering behavior. Fifty-six percent of Hispanics born in the United States
volunteered, while only 37 percent of those born abroad reported volunteering.
Educational level attained by Hispanics also affected their volunteering patterns.
Survey results show that only 64 percent of Hispanics in the survey had a high
school degree or more, compared to 85 percent for non-Hispanics. Among
Hispanics who had a high school degree or more, 55 percent reported volunteering

WHO IS “HISPANIC”?
Respondents to this survey were
asked if they were “Spanish,
Hispanic, or Latino.” Hispanics can
be of any race; the term refers to
respondents of Spanish or Latin
American origins. It comprises a
collection of nationalities including
Mexican, Puerto Rican, Cuban, and
people from other Central and
South American countries.
Findings may vary by national
origin; however, respondents were
not asked to specify their country
of origin, which is necessary for
more detailed analysis.

HISPANICS ARE LESS

ACCUSTOMED TO GIVING AND

WORKING THROUGH

PHILANTHROPIC INSTITUTIONS,

USING INSTEAD THEIR SOCIAL

NETWORKS AND RELYING ON

GOVERNMENT AND THE

CHURCH TO PROVIDE FOR

MOST OF THEIR SOCIAL NEEDS.
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compared to 30 percent for those who did not complete
high school.

It is important to note that Hispanic ethnicity appears
to show little or no correlation to levels of giving and
volunteering when controlling for other major
characteristics. Analysis performed by both
INDEPENDENT SECTOR and O’Neill and Roberts in
California indicate that unlike household income,
immigration status, and educational attainment, race/
ethnicity has no significant correlation to levels of giving
as a percentage of household income or willingness to
volunteer. This would indicate that as Hispanic
households improve their socioeconomic and
educational status and integrate into society, their
recorded levels of giving and volunteering would most
likely increase and match the rest of the population.

“P“P“P“P“PERSONAL NAERSONAL NAERSONAL NAERSONAL NAERSONAL NATURE” OFTURE” OFTURE” OFTURE” OFTURE” OF
HISPHISPHISPHISPHISPANIC PANIC PANIC PANIC PANIC PHILHILHILHILHILANTHRANTHRANTHRANTHRANTHROPYOPYOPYOPYOPY

Hispanic households give primarily to congregations and
other religious organizations, human services, and
informally to individuals such as family or friends,
which supports a hypothesis among some Latino
analysts that giving in Hispanic culture takes place
primarily within the network of church, family, and
friends (Rivas-Vasquez, 1999). This pattern of giving is
explained further by Henry A.J. Ramos in the report
Latin Philanthropy: Expanding U.S. Models of Giving and
Civic Participation. Ramos notes that “more informal
and family-focused charitable activities have been part of
the Latin American culture for more than 500 years,”
and continue to influence the way Hispanics give in the
United States.

Hispanics are less accustomed to giving and working
through philanthropic institutions, using instead their
social networks and relying on government and the
church to provide for most of their social needs. A major
point that Ramos emphasizes is the “personal nature” of
Hispanic philanthropy, and how this serves as a major
motive for giving. The identity of the person who makes
the ask, receives the gift, or is involved in the
organization doing the solicitation is more important
than tax or institutional incentives when making the
decision to give.

Determining the real extent and level of charitable
giving among Hispanics is made more difficult by their
informal pattern of giving to relatives and friends in the

United States and especially to their countries of origin.
A significant amount of Hispanic giving finds its way
back to various countries in Latin America through
family remittances (such as international money
transmission). In 1999, IS’s Giving and Volunteering
survey did not capture this form of gift. A report on
remittances sent to Latin American countries from the
United States indicates the sizeable growth in the volume
of remittances over the years, paralleling the increase in
Hispanic immigration to the United States (Orozco,
2000). The study notes that for Mexico and select
countries in Central America, the growth in remittances
has grown from $1 billion in 1980, to $3.7 billion in
1990, to nearly $8 billion in 1998.

Non-Hispanic
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Note: Households could contribute to more than one
type of charity.
Source: Giving and Volunteering in the United States,
1999, INDEPENDENT SECTOR, Washington, DC.

PERCENT OF HOUSEHOLDS THAT
CONTRIBUTED, BY TYPE OF CHARITY
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In 1998, Hispanics volunteered an average of 2.1 hours
per week, which was 1.6 fewer hours per week than non-
Hispanics (3.7 hours). As with Americans overall, more
Hispanic women volunteered (53%) than Hispanic men
(41%). As previously noted, volunteering levels among
Hispanics are higher for those who were born in the
United States and reached higher educational levels.
Hispanics who attend weekly church services also
reported high levels of volunteering (60%),
underscoring the strong link between religious service
attendance and volunteering.

WHERE AND WHERE AND WHERE AND WHERE AND WHERE AND WHYWHYWHYWHYWHY
HISPHISPHISPHISPHISPANICS ANICS ANICS ANICS ANICS VOLVOLVOLVOLVOLUNTEERUNTEERUNTEERUNTEERUNTEER

Over 19 percent of Hispanic volunteers served with
religious organizations, and 17 percent volunteered in
the education field. Youth development organizations
such as Boys and Girls Clubs, Catholic youth
organizations, Girl Scouts, and Boy Scouts followed as
the third most popular area for Hispanic volunteering

(13%). About 12 percent
of Hispanics engaged in
informal volunteering
(helping friends or
organizations on an ad hoc
basis, such as babysitting
for free or baking cookies
for a school fair).

These findings are similar to those found by Ramos in
the interviews he conducted with the Hispanic
community in which respondents were most concerned
about meeting the educational and development needs of
Hispanic children and youth as a way of ensuring a
better future for them in the United States.

The most important reason for volunteering, given by
88 percent of Hispanics, was a feeling of compassion for
those in need. This was also the most important reason
cited by non-Hispanics. Hispanics also favored
volunteering because it allowed them to gain a new
perspective on things (74%) and it made them feel
needed (73%). A higher percentage of Hispanics (65%)
than non-Hispanics (60%) indicated that they
volunteered because it involved or would benefit family
or friends. This further underscores the personal nature
of volunteering among Hispanics.
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REASONS FOR VOLUNTEERING

Note: Respondents could cite more than one reason.
Source: Giving and Volunteering in the United States, 1999, INDEPENDENT SECTOR, Washington, DC.

SOCIOECONOMIC STATUS

AND PLACE OF BIRTH WERE

IMPORTANT PREDICTORS OF

GIVING AND VOLUNTEERING

AMONG HISPANICS.
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AS FIRST-GENERATION HISPANICS INTEGRATE INTO U.S. SOCIETY, ADAPT TO LIFE IN THE UNITED

STATES, IMPROVE THEIR ECONOMIC STATUS, HAVE CHILDREN, AND EXPERIENCE THE BENEFITS

PROVIDED BY PHILANTHROPIC INSTITUTIONS, THEY ARE MORE LIKELY TO INCREASE THEIR

LEVELS OF GIVING AND VOLUNTEERING.
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